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Corporate Parent of Vistaprint Renames to Cimpress and Plans Significant Investment in Technology
and Development to Strengthen Mass Customization Leadership Position

November 17, 2014 at 7:00 AM EST

VENLO, The Netherlands--(BUSINESS WIRE)--Nov. 17, 2014-- The parent company of Vistaprint and other Web-to-print brands has changed its
name to Cimpress N.V. The company plans to invest hundreds of millions of dollars over the next five years in the development of proprietary software
and production technology, in order to evolve its operational capabilities into a shared mass customization platform (MCP). The Cimpress MCP will
aggregate the production volumes of the Cimpress portfolio of brands, each of which empower customers to make personalized, tangible connections
in ways that matter most to them.

Investing in a Mass Customization Platform to Transform an Industry

Cimpress intends to make this technology investment to greatly advance its proprietary computer integrated manufacturing technologies, which
enable the company to mass customize personalized and unique physical products in small quantities at an affordable price.

“We have a two decade history during which we have started a major market transformation, yet the next 20 years promise to be even more exciting,”
said Robert Keane, president and chief executive officer, Cimpress. “Businesses and consumers are still too often forced to choose between the ease
and flexibility of digital communications and a more enduring tangible connection with their audience. We are changing that. Our mass customization
and computer integrated manufacturing technologies empower customers to make real and tangible connections with the simplicity of personalization
that people have come to expect from today’s digital world.”

Founded by Keane in January 1995, Cimpress and its subsidiaries have been leaders in transforming the apparel, printing and photo merchandise
industries. The company has built its foundation on the belief that software and production technology can be harnessed to aggregate enormous
numbers of small orders into a high volume production flow and, in doing so, break the tradeoff customers traditionally have had to make between the
benefits of mass production and the personal relevance of customized products. Cimpress today employs over 400 software and manufacturing
engineers and more than 5,300 team members across 16 countries.

The improvements to the Cimpress mass customization platform will be founded on the company’s existing technologies and production operations.
Every year since 1999, the company has invested at least 10 percent of its revenues into technology and development, including $176 million in its last
fiscal year. Over the past decade, the company has invested over $1.3 billion in technology, development and capital investments.

“Over the next five years, we anticipate directing a significant part of our technology and development budget in support of our platform strategy in
order to build intrinsic value per share,” said Ernst Teunissen, chief financial officer, Cimpress. “This level of investment is consistent with the
company'’s previously issued financial guidance for fiscal year 2015 and its longer-term intent to continue to expand margins and free cash flow per
share.”

From Vistaprint N.V. to Cimpress N.V.

Changing the corporate name to Cimpress clarifies the distinction between, on one hand, the corporate entity and its technology and operational mass
customization platform and, on the other, the company’s growing portfolio of customer-facing brands. These include popular Web-to-print names such
as Vistaprint, Drukwerkdeal, Albelli and Pixartprinting. These brands will continue to serve as the identities and the user experience under which
Cimpress provides businesses, graphic professionals and resellers the ability to create customized marketing products to grow their business, and
delivers to consumers personally meaningful customized products like invitations, announcements, photobooks and photo merchandise. The stock
ticker symbol for the parent company has changed, effective with the start of today’s trading session, to Nasdag: CMPR.

Don Nelson, Chief Operating Officer, Cimpress

The company also announced that it has named Don Nelson as chief operating officer for Cimpress. In this role, Nelson will be directly responsible for
building and advancing the mass customization platform and will oversee several corporate functions.

“The future of mass customization is very promising for those companies that can combine world class capabilities in software and manufacturing,”
said Nelson. “The key is to have massive scale, yet produce in small quantities. The old paradigm of job-shop production of orders one at a time simply
is not able to compete with technology-driven mass customization.

“Today’s announcement reinforces our commitment to develop our talented corps of engineers and software developers and to make the investments
necessary to ensure we remain a world-class engineering organization,” said Nelson.

In support of the multi-year technology plans, Cimpress is actively increasing its recruiting activities at its main development centers in Lexington,
Massachusetts, USA and Winterthur, Switzerland. This will expand its already strong foundation of engineering and software development expertise in
the fields of graphics processing, mass customization and computer integrated manufacturing.

About Cimpress

Cimpress N.V. (Nasdaq:CMPR) is the world leader in mass customization. For 20 years, the company has focused on developing software and
manufacturing capabilities that transform traditional markets in order to make customized products accessible and affordable to everyone. Cimpress’



portfolio of brands include Vistaprint, Albelli, Drukwerkdeal, Pixartprinting and others serve many customer segments across many applications for
mass customization. The company produces more than 80 million unique products a year via its network of computer integrated manufacturing
facilities. To learn more, visit http://www.cimpress.com.

This press release contains statements about our future expectations, plans and prospects of our business that constitute forward-looking statements
for purposes of the safe harbor provisions under the Private Securities Litigation Reform Act of 1995, including but not limited to our expectations for
the growth and development of our business, technology, and employee recruitment efforts. Our actual results may differ materially from those
indicated by these forward-looking statements as a result of various important factors, including but not limited to our failure to execute our strategy;
our inability to make the investments in our business that we plan to make; the failure of our strategy or investments to have the effects that we expect;
our failure to acquire new customers and enter new markets, retain our current customers and sell more products to current and hew customers; our
failure to manage the complexity of our business and expand our operations; the failure of the businesses we acquire or invest in to perform as
expected; our failure to manage growth and changes in our organization; unanticipated changes in our markets, customers, or business; competitive
pressures; interruptions in or failures of our websites, network infrastructure or manufacturing operations; our failure to attract and retain key
employees; and other factors described in our Form 10-Q for the fiscal quarter ended September 30, 2014 and the other documents we periodically
file with the U.S. Securities and Exchange Commission.

In addition, the statements and projections in this press release represent our expectations and beliefs as of the date of this press release, and
subsequent events and developments may cause these expectations, beliefs, and projections to change. We specifically disclaim any obligation to
update any forward-looking statements. These forward-looking statements should not be relied upon as representing our expectations or beliefs as of
any date subsequent to the date of this press release.

Source: Cimpress N.V.

Media Inquiries

Cimpress

Cheryl Wadsworth, +1-781-323-8094
mediarelations@cimpress.com

or

Text100 for Cimpress

Sara LaFauci, +1-617-399-4984
sara.lafauci@text100.com

or

Investor Inquiries

Cimpress

Meredith Burns, +1-781-652-6480

ir@cimpress.com


http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.vistaprint.com%2F&esheet=50985018&newsitemid=20141117005236&lan=en-US&anchor=Vistaprint&index=1&md5=beeacfee1c618313c0c14b9a7e162c4f
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.albelli.com&esheet=50985018&newsitemid=20141117005236&lan=en-US&anchor=Albelli&index=2&md5=4789bdfdd8482a94ae2b9f7446cdfc8f
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.drukwerkdeal.nl&esheet=50985018&newsitemid=20141117005236&lan=en-US&anchor=Drukwerkdeal&index=3&md5=0aec39e999d09a43730b6f80eef3a6ba
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.pixartprinting.com&esheet=50985018&newsitemid=20141117005236&lan=en-US&anchor=Pixartprinting&index=4&md5=2a446b92c14a2065e5004e415a5bdc9c
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.cimpress.com&esheet=50985018&newsitemid=20141117005236&lan=en-US&anchor=http%3A%2F%2Fwww.cimpress.com&index=5&md5=4b3f5cb0f384985f8bca2fef6ac63265
mailto:mediarelations@cimpress.com
mailto:sara.lafauci@text100.com
mailto:ir@cimpress.com

