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Safe Harbor Statement

This presentation contains statements about our future expectations, plans and prospects of our business that constitute forward-looking statements for purposes
of the safe harbor provisions under the Private Securities Litigation Reform Act of 1995, including but not limited to our financial guidance, revenue outlook and
investment areas for fiscal year 2012; our anticipated acquisition of Albumprinter Holding B.V. and the anticipated effects of that acquisition on our business and
financial guidance; our revenue, EPS and growth rate projections during the next five years; our planned investments in our business and the anticipated effects of
those investments; our operational growth strategy and the anticipated effects of our strategy; and the anticipated growth and development of our business and
markets. Our actual results may differ materially from those indicated by these forward-looking statements. Projections are inherently uncertain and are based on
assumptions and judgments by management. Our projections and financial guidance may turn out to be wrong as a result of various important factors, including
but not limited to flaws in the assumptions and judgments upon which the projections and guidance are based; our failure to make the investments in our business
that we plan to make or the failure of those investments to have the effects that we expect; our failure to execute our strategy; currency fluctuations that affect our
revenues and costs; unanticipated changes in our market, customers or business; competitive pressures; costs and judgments resulting from litigation; changes in
the laws and regulations or in the interpretations of laws or regulations to which we are subject, including tax laws, or the institution of new laws or regulations that
affect our business; costs and disruptions caused by acquisitions; general economic conditions; and the additional factors listed below. Our investments in our
business and our strategy may not succeed or may not have the effects that we expect as a result of various important factors, including but not limited to our
inability to make the investments we plan to make because the investments are more costly than we expected or because we are unable to devote the necessary
operational and financial resources; our inability to purchase or develop technologies and production platforms to enhance our competitive advantage and scale
our operations; the failure of our current supply chain to provide the resources we need and our inability to develop new or enhanced supply chains; our failure to
acquire new customers and enter new markets, retain our current customers and sell more products to current and new customers; our failure to promote and
strengthen our brand; the failure of our current and new marketing channels to attract customers; our failure to manage the growth and complexity of our business
and expand our operations; our inability to manage the challenges of our international operations; competitive pressures; changes in the laws and regulations or in
the interpretations of laws or regulations to which we are subject, including tax laws, or the institution of new laws or regulations that affect our business; and
general economic conditions. With respect to our anticipated acquisition of Albumprinter Holding B.V., if either Vistaprint or Albumprinter fails to satisfy the
conditions to the closing of the transaction, then the acquisition may be delayed or may not close at all. In addition, the acquisition may fail to meet the companies’
business and financial expectations, including the anticipated impact on Vistaprint’s guidance, if, among other factors, the companies fail to retain their current
customers and attract new customers, Vistaprint’s customers do not buy as many of Albumprinter’s products as expected, the companies fail to develop new and
enhanced products and services, key employees of Vistaprint or Albumprinter leave the company, Vistaprint fails to make planned investments in its or
Albumprinter’s business or those investments do not have the anticipated effects on Vistaprint’s or Albumprinter’s business, competitors succeed in taking sales
away from the companies’ products and services, the integration of Albumprinter’s systems and operations is more costly than anticipated, or our assumptions
about the amortization of intangible assets or other financial metrics or the seasonality of Albumprinter’s business and revenue turn out to be wrong. You can also
find other factors described in our Form 10-K for the fiscal year ended June 30, 2011 and the other documents we periodically file with the U.S. Securities and
Exchange Commission.
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Agenda

Robert Keane, President & CEO
« Comments on the gquarter

Ernst Teunissen, EVP & CFO

* Financial and operational review
* Guidance for Q2 and fiscal year 2012

Live Q&A Session: 5:15 p.m. Eastern
e Link from the IR section of www.vistaprint.com
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m First Quarter of Progress

Toward Established Strategic Objectives

e Ramping up investment in support of multi-year financial
strategy announced at the end of July

o Focus on well-established operating strategies

o Core objectives

o “Raise the competitive bar”’ by delivering more value to
customers

o EXpand into adjacent markets
o Stabilize and potentially re-accelerate growth rates

* Long term financial objectives: FY 2011 to FY 2016
o 20% organic revenue CAGR, to >$2 billion
o 20% plus GAAP EPS CAGR, to ~$5.00

7 P
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Q1 Growth Investments In Our Core Business

/ Customer Value
Proposition
Improvements N

» Improve customer loyalty,

ratantinn ratac anAdA | T\/
Iccriuviliiatco ailiu i1 v

« Focus on areas such as:
0 User experience

o Service
0 Quality /

* Reduced cross sell pre- and post-check out
« Continued to roll out changes to retention email programs

* Introduced premium paper stock options on holiday products

””“”n“l!n

AT s

« Customer service improvements
o Additional customer research

7 P
Vistaprint v.... opese.



/ /
Q1 Growth Investments In Our Core Business

/ Life Time Value

Based Marketing

* Lengthen our acceptable
financial payback to increase
acquisition of customers
o Similar to current customers
o0 Higher LTV than current
customers

o Currently purchasing offliney

» Expanded programs in online display, print, and radio in U.S.

» Ran two different broadcast campaigns in U.S., including one with new
creative

» Tested broadcast advertising in several markets in Europe
* Increased advertising as a percent of revenue by 320 bps versus same
period last year

T P
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Q1 Growth Investments In Our Core Business

/ e Expansion of capabilities in global supply
World Class hai t
Manufacturing chain managemen
: ?ﬁggzveesétep function e Roadmap improvements laid out in:
o On-time, to-spec delivery to the o New products & platforms
customer .
0 Quality attributes as valued by the 0 Manufacturlng technology & pProcesses
customer .
o Unit manufacturing costs o Lean & quallty

o Click-to-doorstep throughput time .
Supply chain

o Production network

(@]

* Investing in new print technology
o Expand unit cost leadership position

e Adapting and applying Lean concepts in
our plants
o Reduction of total throughput times
across all our plants

7 P
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Q1 Accomplishments in Market Adjacencies

. Continued digital subscriber growth:
e 340k unigue subscribers at 9/30/11

online visibility)

Digital Marketing

e .  Launched Turkish web site
eographic

Expansion * India integration
beyond . .
S, « Evaluate expansion plans for emerging

) and Europe markets

Home  Holiday seasonal launch

and Family
products




1albumprin’rer

» Definitive agreement to acquire
o €60 million in cash
o Additional €5 million upon reaching
certain financial targets in CY12

 Expansion of Home & Family adjacency
o  Expand product line to photo books
» Largest product category
o  Current revenue predominantly from
Netherlands
o  Plan to promote to Vistaprint customers
throughout Europe

i N
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Strategic partnership to
provide a full suite of
printed products to Staples

that was easy:

US customers

e WWw.Staples.com

1600 U.S. stores

A

t Make an impression.

that was easy:

Shop staples.com® | Questions? 1.888.333.3180 | W Cart | Login

Design Center Home | Order Status | Help | My Account copy&pl'int

Business Cards »

Appointment Cards %
Lefteread | Envelopes 2

Labels | Badges | Tags

Brochures |Fiyers |
Posicards

Signs | Banners | S
Posters

Stamps | Embossers

Pads | Pens | Folders )

Gift Ceriificales >

Calendars |Holiday

=

Photo: Cards | Books

v

Invitations | Notecards

Copies, Presentations.
Promotional Products
&maore.

Instant In-store 5
Products

Business Cards: 250 Stariing at $49:99 $13.99

Order your business cards online for great qualy and quick turnaround, Whether you'ra looking for qualiy full color cards or need them ready same day, youl
find an option that meets your needs

Distinctive: Full Color Executive: Specialty Papers & Raised Print

o BMOURET

0 Starting 5t $28-89 $20.89

_GetStaned |

Geta card that gets you noticed Quality you can feel.

* Choose from thousands of designs or upioad your own * Make an impact with textured papers and true color nks
+ Customize your text and acd your logo and photo + Crafta sophisticated iook wih inen or aid fnishes

+ Select from a variety of colar schemes.and mare * Choose one or twi-sied desgns

Basic: 1 &2 Color Instant: Same Day Printing

DOR. RYAN ANDERSON
ProIATRICIAN

MEDIGAL ARBOSIATES

AnpEREEN
== I

e
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Summary

 Pleased with Q1 FY2012 performance

e Looking ahead to Q2 and remainder of the fiscal year

o Optimistic about long-term prospects

e Continue to focus on long-term growth via customer value

e Long term competitive advantage & shareholder value

aprl nt Make an impression. 11



Ernst Teunissen, CFO
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Q1 FY 2012: Key Financial Metrics
. |QuarterEnded09/30/2011

Revenue o $212.4 million
= 25% growth y/y
= 20% growth constant currency

GAAP Net Income o $8.2 million
» 3.8% net margin vs. 6.3% last year
= decrease of 24% y/y
e $0.19 Diluted EPS
= decrease of 21% y/y
$13.0 million

Non-GAAP Adjusted Net

*
Income = 6.1% net margin vs. 9.6% last year
= decrease of 20% y/y
e $0.31 Diluted EPS

= decrease of 14% y/y

*  Non-GAAP adjusted net income and non-GAAP adjusted EPS exclude share-based compensation expense and its related tax effect.
Please see reconciliation to GAAP net income and EPS at the end of this presentation.

Ista rl nt Make an impression. 13
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Geographic Segment Revenue - Quarterly
(millions)

Q1 FY2012

6% of total revenue

67% y/y growth

45% y/y growth (constant
currency)

B Asia-Pacific E Europe ® North America

38% of total revenue
31% y/y growth
21% y/y growth (constant

$63.6 currency)

56% of total revenue
17% y/y growth

17% y/y growth (constant
currency)

$95.4

QLFY10 Q2FY10 Q3FY10 Q4FY10 Q1FY1l Q2FY1l Q3FYll Q4FY1l Q1FY12

Note: Constant currency basis is estimated by translating all non-U.S. Dollar denominated revenue generated in the current
period using the prior year period’s average exchange rate for each currency to the U.S. Dollar.

Please see reconciliation to reported revenue growth rates at the end of this presentation.

StaPIiNT vee a mpresin 14
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Q17 Income Statement Comparison to Prior Year

(as a percentage of revenue)

36.8% 36.9%
Cost of revenue
Marketing and selling
® Technology and development
35.9% 33.7%

® General and administrative

® [ncome from operations

12.6% 13.6%

10.1% S
]
4 .6% 7.2%

Q1 FY2012 Q1 FY2011

7 P
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Q171 Income Statement Comparison to Prior Quarter

(as a percentage of revenue)

36.8% 36.1%
Cost of revenue
Marketing and selling
® Technology and development
4.1%
35.9% 3 ° ® General and administrative
® [ncome from operations
N
12.6% 12.2%
-
o
S
Q1 FY2012 Q4 FY2011

7 P
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Fundamental COCA Economics Remain Strong

COCA Increasing with Significant Expected LTV
Bookings and Gross Profit as Return on Q1 2012 COCA
Planned
$230
$73

$150

—

$123
__ |ife time
contribution

$27 |
Q12008 Q12009 Q12010 Q12011 Q12012 LTV Bookings LTV Gross Implied COCA
_ Profit (@ 65%
mmmmm TTM Bookings per customer Margin)

mmmmm TTM GP per customer
mmmmm TTM Implied COCA
e TTM Implied COCA as % TTM GP per customer

7L
VI sta rl nt , : Note: Implied COCA is our total advertising expense divided by the number of new customers in a given period.
Make an impression. 17
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Operational Metrics

Quarterly New Customer Adds (M) Advertising as % of Revenue
29.0% -
27.0% -
1.9 25.0% - 24.4%
1 22.3% 22.5%
2.0 23.0% - 21.4% 21.29% 21.3%
15 - 21.0% - 20.0% 10.9% 20.0% 20.2% 20.0%
19.0% {178 A8 2%
- i 4
1.0 17.0% | ¥
0.5 T T T T T T T T T T T 1 15.0% T T T T T T T T T T T T 1
Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 QI Q2 Q3 Q4 Q1
FY09 FY09 FY09 FY10 FY10 FY10 FY10 FY11l FY11l FY11 FY11 FY12 FY09 FY09 FY09 FY09 FY10 FY10 FY10 FY10 FY11 FY11 FY11l FY11 FY12
Orders (M) Average Order Value
$37.75
- 59 $36.63 $36.17 $36.03 $36.38
53 58 5p . 3357 $34.79 $34.56 $34.69
~ 48 48 50

40 40 40 42

Qz Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
FYO9 FY09 FY09 FY10 FY10 FY10 FY10 FY1l FY1l FY1l FY1l FY12 FYO9 FY09 FY09 FY10 FY10 FY10 FY10 FY1l FY1l FY1l FY1l FY12
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Operational Metrics (cont.)

TTM* Unique Customers (M) TTM* Average Spend Per Unique Customer
(USD)
11.4 1.9 o7
$72
10.0 $70 $70 $70 I
Q1FY11l Q2FY11l Q3FY1l Q4FY11l Q1FY12 Q1FY1l Q2FY1l Q3FY1l Q4FY1l Ql1FY12
® New Customers Aquired in Period
m Customers Repeating from Prior Periods
*trailing twelve month at period end
/—'%

Vistaprint ..o 19
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Balance Sheet, Cash Flow & ROIC Highlights

Balance sheet (in millions, as of September 30, 2011)

Cash, cash equivalents and short-term marketable securities $161.1
Quarterly cash flows and investments (in millions) Q1FY12 Q1FY11
Cash flow from operations $30.5 $18.8
Free cash flow* Liliite) $2.9
Capital expenditures $11.0 $14.1
as % of revenue 5.2% 8.3%
Trailing Twelve Month Return on Invested Capital** (GAAP) 27% 24%
Trailing Twelve Month Return on Invested Capital** (Non-GAAP) 550 33%

e repurchase program

Shares purchased 3.1
Average cost per share $29.62
Total purchase spend, inclusive of transaction costs, in millions $91.1
* FCF = Cash Flow from Operations — Capital Expenditures — Purchases of Intangibles — Capitalized Software Expenses

* ROIC = NOPAT / (Debt + Equity — Excess Cash)
Net operating profit after taxes (NOPAT)
Excess cash is cash and investments >10% of last twelve month revenues
Operating leases have not been converted to debt
Non-GAAP TTM ROIC excludes share-based compensation expense and its related tax effect on NOPAT

T P
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Financial Guidance®

(as of October 27, 2011)

FY12 Q2 FY12
ending 06/30/2012 ending 12/31/2011
Revenue $960 - $1,010 $270 - $290
Revenue growth from FY 2011 period 18% - 24% 16% - 24%
Constant currency revenue growth estimate 18% - 24% 16% - 24%
GAAP EPS $1.19 - $1.29 $0.55 - $0.65
EPS growth from FY 2011 period (30%) - (35%) (13%) - (27%)
GAAP share count 40.8 million 40.6 million

The Company is providing the following assumptions to facilitate non-GAAP adjusted net income per diluted share
comparisons that exclude share-based compensation related expenses:

FY12 Q2 FY12
ending 06/30/2012 ending 12/31/2011
Non-GAAP adjusted EPS $1.71-$1.81 $0.68 - $0.78
EPS growth from FY 2011 period (21%) - (26%) (12%) - (24%)
Non-GAAP share count 41.2 million 41.1 million
Share based compensation, including tax effect $21.7 $5.5

* Millions, except share and per share amounts and as noted

T P
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m Year Guidance
v. Updated Fiscal Year Guidance

Old guidance New guidance

(at July 27, 2011) (at October 27, 2011) Drivers
i i Negative currency impact of

Revenue $980 - $1,030 $960 - $1,010 $20 million
Revenue growth from FY 2011 period 20% - 26% 18% - 24%
Copstant currency revenue growth 18% - 24% 18% - 24%
estimate

$0.09 accretion due to:

1. Recent share repurchases
GAAP EPS $1.10 - $1.20 $1.19 - $1.29 [+80.10]

2. Financing fees [-$0.01]
EPS growth from FY 2011 period (34%) - (40%) (30%) — (35%)
GAAP share count* 44.5 million 40.8 million

* The decrease in the GAAP diluted share assumption used in guidance was driven primarily by share repurchases between July 28, 2011 and October 21, 2011.

7 P
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Capital Expenditures Guidance

(as of October 27, 2011)
Expressed as percent of revenue

/

25%

15%

15%

8%
5% 3% 6%
— | 1% YRR
6% 6% 2%
£ 204 3% 206
FY 2007 FY 2008 FY 2009 FY 2010 FY 2011 I FY 2012-High | FY 2012-Low |
$63M $63M $76M $101M $37M $75M $60M
Actuals Guidance
1 A
Vistaprint vuc . mpeser

FY 2012 Guidance:

o $60M - §75M

* 6% - 8% of revenue
guidance midpoint

m Other
B Land and Facilities

Manufacturing &
Automation
Equipment

23
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Preliminary Albumprinter Expectations for FY12

Preliminary estimated Albumprinter acquisition impact Nov —June FY12 Q2 FY12
Revenue (USD million) $37 - $39 $15 - $16
GAAP EPS (Dilution)/Accretion ($0.11) — ($0.09) | $0.02 - $0.04
Non-GAAP EPS Accretion $0.03 - $0.05 $0.05 - $0.07

» Albumprinter’s revenue follows seasonal patterns; we will benefit from two months of
the seasonal peak
o Inatypical full year, about 35% of Albumprinter’s revenue is in the December quarter

« GAAP EPS impact is negative in FY12 and includes Albumprinter’s standalone profits
as well as all transaction expenses and benefits, including the following:

o Transaction costs and non-recurring integration costs: Approximately $2 million (~$1 million in
Q2 FY12)

o Amortization of intangible assets: Approximately $5 million (~$1 million in Q2 2012)
o Other impacts such as interest expense, tax, and other

 Non-GAAP EPS impact is positive
o Excludes amortization of intangible assets and share-based compensation expense

Note: As the purchase price will be paid in Euro, we are exposed to currency fluctuations until the
closing date which could impact our Q2 FY2012 results either favorably or unfavorably. We have not
,)_\ included any estimate for currency fluctuations as part of these preliminary Albumprinter expectations.

Vistaprint v.... opese. 2



/ - /
Preliminary Guidance Expectations post

Albumprinter Acquisition

Acquisition expected to close within a week; if closed, we expect guidance will
be updated to the following:

FY12 Q2 FY12
ending 06/30/2012 ending 12/31/2011
Revenue $997 - $1,049 $285 - $306
GAAP EPS $1.08 - $1.20 $0.57 - $0.69
GAAP share count 40.8 million 40.6 million

The Company is providing the following assumptions to facilitate non-GAAP adjusted net income per diluted share comparisons that
exclude acquisition-related amortization of intangible assets and share-based compensation related expenses:

FY12 Q2 FY12
ending 06/30/2012 ending 12/31/2011
Non-GAAP adjusted EPS $1.74 - $1.86 $0.73 - $0.85
Non-GAAP share count 41.2 million 41.1 million
Share based compensation, including tax effect $21.9 $5.5

* Millions, except share and per share amounts and as noted

7 P
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Summary

Q1 results on track

Disciplined investments in our future per strategy

o Improvements to customer value
o Lifetime value based marketing
o Manufacturing capabilities

o Market adjacencies

Anticipate strong financial returns over the long term

Well-positioned to capitalize on large market opportunity

T P
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Q&A Session

Please go to the
Investor Relations section of

\A'\Aﬂnl\'lf\ f\lf\lf'llﬂ 'aYaY 2aa)

VWVWVV. ViolapPi It CUITTH

for the live Q&A call at
5:15 pm EST on October 27, 2011

rl nt Make an impression.




Q171 Fiscal Year 2012
Financial Results Supplement
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Quarterly Financial Results

- m GAAP EPS*
® Revenue (millions)
$234 ® Non-GAAP EPS* $0.89
$212
$204 3209
$195
[ Wagal a $17O
PLOV 104
Q2 FY10 Q3 FY10 Q4 FY10 Q1 FY1l Q2 FY1l Q3 FY1l Q4 FY1l Q1 FY12 Q2FY10 Q3FY10 Q4FY10 Q1FY1l Q2FY1l Q3FY1l Q4FYll QlFY12

Non-GAAP adjusted net income per diluted share for all periods presented excludes the impact of share-based compensation
expense and its related tax effect. Please see reconciliation to GAAP net income at the end of this presentation.
* Per diluted share

Staprlnt Make an impression. 29
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Revenue (millions) —

so037 $2088 oo

$194.6
$166.0 $164.3 $1705
$145.1
Mﬁ $1275 $135.1 . l

Q2FY09 Q3FY09 Q4FY09 Q1FY10 Q2FY10 Q3FY10 Q4FY10 Q1FY1l Q2FY1l Q3FY1l Q4FY1l Q1FY12

mUS ® Non-US I $234.1

©

FY09 $516 FY10 $670 FY11 $817
29% yly growth 30% yl/y growth 22% yly growth
AN rm %0

Vi

wn
—
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Total Company
Constant-Currency Growth Rates

70% ~
=== Constant-Currency

0f -
60% === Reported
50% -
40% -

25%
30% - reported
- A o, - -

04 -

20% Se—-—" 20%
constant-currency
10% -
O% T T T T T T T T T T T 1
Q2FY09 Q3FY09 Q4FY09 QLlFY10 Q2FY10 Q3FY10 Q4FY10 QlFY11l Q2FY1l Q3FY1l Q4FY1ll Q1FY12
FYO09 FY10 FY11
36% constant-currency growth 28% constant-currency growth 22% constant-currency growth
Note: Constant currency basis is estimated by translating all non-U.S. Dollar denominated revenue generated in the current
period using the prior year period’s average exchange rate for each currency to the U.S. Dollar.
V7>\ Please see reconciliation to reported revenue growth rates at the end of this presentation. 31
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Constant-Currency Growth Rates

70% A

60% -

20% -

10% -

O% T T T T T T T

=S

=#==Non-US, Constant-Currency

=4=Total Company, Constant-Currency

16%

1

T T T

Q2FY09 Q3FY09 Q4FY09 QLFY10 Q2FY10 Q3FY10 Q4FY10 QL1FY1l Q2FY1l Q3FY1l Q4FYll Q1FY12

FY09 FY10
36% constant-currency growth 28% constant-currency growth

FY11

22% constant-currency growth

Note: Constant-currency revenue growth is estimated by translating all non-U.S. dollar denominated revenue generated in the current period using the prior year period’s

average exchange rate for each currency to the U.S. dollar.
,—'7\ Please see reconciliation to reported revenue growth rates at the end of this presentation.

Vistaprint ...



Gross Margin and Gross Profit

/

mmm Gross Profit (millions) ——GM %
66.3% .
635%  635% 6319  63.6% 0> 641%  636% 63 1% 653/" 63.9% 63%% s
N —
[ G —_—— m—— ® —— $155
$133  $133  $134
$127
$106  ¢105  $108
$88 s85 $92
$81
Q2FY09 OQ3FY09 Q4FY09 OLFYI0 OQ2FY10 Q3FY10 O4FY10 QLFYLl O2FYLl Q3FY1l O4FYLl QLFYI2
FY09 62.8% FY10 64.2% FY11 64.8%
33
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GAAP Net Income and Net Margin

mmm GAAP Net Income (millions) —o—GAAP Net Margin
14.5%
13.8%

13.4%

9.7%
8.9%

$27
$19
$15 $16
$14 $13 I

Q2FY09 Q3FY09 Q4FY09 QLFY10 Q2FY10 Q3FY10 Q4FY10 Q1FY1l Q2FY1l Q3FY1l Q4FY1l QI1FY12

FY09 $56 FY10 $68 FY11l $82

7 P
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Non-GAAP Adjusted Net Income™
and Adjusted Net Margin

mmm Non-GAAP Adjusted Net Income (millions) =&—Non-GAAP Adjusted Net Margin

17.3% 17.3%

16.9%

Q2FY09 Q3FY09 Q4FY09 QLFY10 Q2FY10 Q3FY10 Q4FY10 Q1FY1l Q2FY1l Q3FYll Q4FY1l Q1FY12

FY09 $76 FY10 $91 FY11l $105

*Non-GAAP adjusted net income excludes share based compensation expense and its related tax effect.
v Please see reconciliation to GAAP net income at the end of this presentation.
A P 35
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Share-Based Compensation (millions)

d"/IO
T

Q2 FY09 Q3FY09 Q4 FY09 Q1 FY10 Q2 FY10% Q3 FY10 Q4 FY10 Q1FY11 Q2 Fy 117 Q3 FY11l Q4 FY11 Ql FY12

FY09* $20.2 FY10* $23.2 FY11* $22.4
*  Share-based compensation (SBC) expense includes SBC-related tax adjustment.
Q2 FY2010 SBC includes a non-cash charge of $1.3 million to correct a cumulative understatement of share-based
compensation expense from prior periods that we concluded was not material to any prior period or FY2010.
*** Q2 FY2011 SBC includes a non-cash charge of $1.0 million related to the reorganization of our business (announced October
2010). The charge does not relate to any named executive officers or the CFO transition announced in November 2010.

V|stapr|nt S

*k
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Revenue Seasonality

$234

m Small Business Marketing $212

- $204 3209
® Home and Family

$195
$166 $164 $1/0

145
$139 $135 :
I $128 I I

Q2FY09 Q3FY09 Q4FY09 QlFY10 Q2FY10 Q3FY10 Q4FY10 QLFY1l Q2FY1l Q3FY1l Q4FY1l Q1FY12

* Home and family revenue are calculated using a product format-based approach
/*,7.\ y gap PP
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Q1 FY 2012 Bookings by Marketing Channel

~1.9 million new customers in Q1 FY2012

Our Own
Permission-Based

3 Party Permission- ~ €mail

Based email Our Own
Permission-Based
Other email
Channels

and Partners

Paid B Repeat Order Bookings: 68%

Search
B First-time Order Bookings: 32%
Direct URL Type-In
. Other
Paid Channels and

Search Partners
Direct URL Type-
In
V(P'% 38
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Q1 Capital Expenditure Breakdown

Q1 CapEx: $11.0M

m Land/Facilities!
Mfg & Automation Equipment2

| Other3

1 Land, building and construction, leasehold improvements, and furniture and fixtures

2 All manufacturing and automation equipment, including offset and digital print lines, other printing
equipment, pre-press and post-press equipment such as cutters, and automation equipment

3 IT infrastructure, software and office equipment
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Appendix

Including a Reconciliation of
GAAP to Non-GAAP Financial
Measures

VI Sta prl nt Make an impression.




/ - /
About non-GAAP financial measures

About non-GAAP financial measures

To supplement Vistaprint’s consolidated financial statements presented in accordance with U.S. generally accepted
accounting principles, or GAAP, Vistaprint has used the following measures defined as non-GAAP financial measures by
Securities and Exchange Commission (or SEC) rules: non-GAAP adjusted net income, non-GAAP adjusted net income
per diluted share, free cash flow, and constant currency revenue growth. The items excluded from the non-GAAP
adjusted net income measurements are share-based compensation expense and its related tax effect. Free cash flow is
defined as net cash provided by operating activities less purchases of property, plant and equipment, purchases of
intangible assets, and capitalization of software and website development costs. Constant currency revenue growth is
estimated by translating all non-U.S. dollar denominated revenue generated in the current period using the prior year
period’s average exchange rate for each currency to the U.S. dollar.

The presentation of non-GAAP financial information is not intended to be considered in isolation or as a substitute for the
financial information prepared and presented in accordance with GAAP. For more information on these non-GAAP
financial measures, please see the tables captioned “Reconciliations of Non-GAAP Financial Measures” included at the
end of this release. The tables have more details on the GAAP financial measures that are most directly comparable to
non-GAAP financial measures and the related reconciliation between these financial measures.

(continued on next page)
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About non-GAAP financial measures

continued...

Vistaprint’'s management believes that these non-GAAP financial measures provide meaningful supplemental
information in assessing our performance and when forecasting and analyzing future periods. These non-GAAP
financial measures also have facilitated management’s internal comparisons to Vistaprint’s historical performance and
our competitors’ operating results.

Management provides these non-GAAP financial measures as a courtesy to investors. However, to gain a more

complete understanding of the company’s financial performance, management does (and investors should) rely upon
GAAP statements of operations and cash flow.

7 P © 42
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Reconciliation: GAAP to Non-GAAP Results

Net Income — Annual
($ in thousands)

FY 2003 FY 2004 FY 2005* FY 2006 FY 2007 FY 2008 FY 2009 FY2010 FY2011

GAAP Net Income $473 $3,440 ($16,218) $19,234 $27,143 $39,831 $55,686 $67,741 $82,109

Share-based
compensation and $0 $0 $0 $4,850 $8,765 $15,275 $20,177 $23,156 $22,400
related tax effect

Non-GAAP

Adjusted Net Income $473 $3,440 $4,782 $23,146 $35,908 $55,106 $75,863 $90,897 $104,509

*Fiscal 2005 non-GAARP results exclude a contract termination payment of $21mm
Non-GAAP adjusted net income excludes share-based compensation expense and its related tax effect.
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Reconciliation: GAAP to Non-GAAP Results

Net Income — Quarterly
($ in thousands)

— - Fiscal
Fiscal Year 2009 — .

Fiscal Year 2011 = Year
. 2012
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1

GAAP Net Income $8,273 $18,549 $14,167 $14,696 $12,976 $26,948 $16,167 $11,650 $10,781 $34,014 $22,917 $14,397 $8,172
Share-based

Compensation* $5,682 84,971 $4,761 $4,764 $5,499 $6,679 $5,315 $5,662 $5,550 $6,435 $5,285 $5,129 $4,876

Non-GAAP
Adjusted Net $13,955 $23,520 $18,928 $19,460 $18,475 $33,627 $21,482 $17,312 $16,331 $40,449 $28,202 $19,526 $13,048
Income

*Note: share-based compensation expense includes tax effects
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Reconciliation: GAAP to Non-GAAP Results

Diluted Earnings Per Share - Annual

FY 2006 FY 2007 FY 2008 FY 2009 FY2010 FY2011
GAAP Net Income Per $0.45 $0.60 $0.87 $1.25 $1.49 $1.83
Share
Share-based
Compensation Per Share $0.09 $0.18 $0.31 $0.43 $0.49 $0.47
Non-GAAP Adjusted Net
Income Per Share $0.54 $0.78 $1.18 $1.68 $1.98 $2.30
Weighted average shares
used in computing 42.651 45.825 46.780 45.099 45.989 45.448
(millions)
V,,—_’)'\ 45
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Reconciliation: GAAP to Non-GAAP Results

Earnings Per Diluted Share - Quarterly

Eiscal Year 2009 ' Fiscal Year 2011

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q!

GAAP Net Income Per

Share $0.18 $0.42 $0.33 $0.33 $0.29 $0.59 $0.35 $0.26 $0.24 $0.75 $0.51 $0.32 $0.19

Share-based
Compensation* Per $0.12 $0.11 $0.11 $0.10 $0.12 $0.14 $0.11 $0.12 $0.12 $0.14 $0.12 $0.11 $0.12
Share

Non-GAAP Adjusted Net

Income Per Share $0.30 $0.53 $0.44 $0.43 $0.41 $0.73 $0.46 $0.38 $0.36 $0.89 $0.63 $0.43 $0.31

Weighted average shares

used in computing Non-
GAAP 46.805 44.330 43.279 45.029 45.561 46.027 46.231 46.136 45.704 45.625 45.079 45.156 42.569

(millions)

*Note: share-based compensation expense includes tax effects
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Reconciliation: Free Cash Flow

(in thousands)

Three Months Ended
September 30,

2011 2010

Net cash provided by operating activities $ 30,541 $ 18,802
Purchases of property, plant and equipment (10,998) (14,147)
Purchases of intangibles assets (89) -
Capitalization of software and website (1,682) (1,791)
development costs

Free cash flow $ 17,772 $ 2,864

Vistaprin .
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Reconciliation:

Total Company Constant-Currency Revenue Growth Rates

Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q3 Q4 Q1
FY2009 FY2009 FY2009 FY2009 FY2010 FY2010 FY11 FY11 FY11 FY11 FY12
Reported revenue growth 44% 32% 21% 22% 27% 40% 30% 22% 18% 20% 23% 27% 25%
Currency impact (2%) 9% 9% 9% 4% (8%) (5%) 0% 2% 3% (1%) (7%) (5%)
Revenue growth in constant currency 42% 41% 30% 31% 31% 32% 25% 22% 20% 23% 22% 20% 20%
Reported revenue growth 44% 32% 21% 22% 27% 40% 30% 22% 18% 20% 23% 27% 25%
Impact of membership to reported 4% 3% 2% 4% 4% 4% 5% 3% 2% 1% 0% 0% 0%
revenue growth rate
Revenue growth rate, ex-membership 48% 35% 23% 26% 31% 44% 35% 25% 20% 21% 23% 27% 25%
Reported revenue growth 44% 32% 21% 22% 27% 40% 30% 22% 18% 20% 23% 27% 25%
Currency impact to growth rate, ex- o o 5 o o o o o o o o o o
membership (2%) 10% 10% 9% 4% (9%) (5%) 1% 3% 4% (1%) (7%) (5%)
Impact of membership to reported
4% 3% 2% 4% 4% 4% 5% 3% 2% 1% 0% 0% 0%
revenue growth rate
Revenue growth, ex-membership in
46% 45% 33% 35% 35% 35% 30% 26% 23% 25% 22% 20% 20%

constant currency

Note: Constant-currency revenue growth is estimated by translating all non-U.S. dollar denominated revenue generated in the current period using the prior year period’s
average exchange rate for each currency to the U.S. dollar.

Constant-currency revenue growth, ex-membership excludes both the estimated impact of currency described above, as well as the revenue from membership programs in
the prior year period that were previously offered by Vistaprint.
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Reconciliation:
Non-US Constant-Currency Revenue Growth Rates
and Reported Growth Rates

Q4

FY10
Reported revenue growth 62% 42% 18% 22% 38% 68% 55% 30% 23% 26% 27% 41% 35%
Currency impact (6%) 23% 25% 22% 10% | (20%) | (14%) 1% 7% 6% |  (2%) | (16%) | (11%)
FETTERT T 56% 65% 43% 44% 48% 48% 41% 31% 30% 32% 25% 25% 24%

constant currency

Note: Constant-currency revenue growth is estimated by translating all non-U.S. dollar denominated revenue generated in the current period using the prior year period’s
average exchange rate for each currency to the U.S. dollar.
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_Fooonciliation.

Geographic Segment Constant-Currency Revenue Growth
Rates and Reported Growth Rates

Q1 FY2012 North America Europe Asia-Pacific e
Company
Reported revenue growth 17% 31% 67% 25%
Currancv imnact - (1004) (220/4) (504)
unichiLy Hpas \LV70) \&£70) \J70)
Revenue growth in constant currency 17% 21% 45% 20%

Note: Constant-currency revenue growth is estimated by translating all non-U.S. dollar denominated revenue generated in the current period
using the prior year period’s average exchange rate for each currency to the U.S. dollar.
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